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There’s a reason why most ebooks have pretty graphic designs. 
 
It’s usually because they don’t actually provide much value. 
 
But if it’s a multicolor PDF, it must be valuable, right? 
 
I’m leaving this as a plain document. No bells or whistles. That’s because the 
information here is curated from 20+ years of PR experience working with startups of all 
sizes. 
 
Make no mistake. PR can absolutely, unequivocally increase the valuation of a 
company. 
 
One of my clients printed out all the media articles we secured for them over three 
years, put it in a binder and took it with him to show potential investors during 
roadshows. 
 
He ended up closing a Series C for $133m. True story. 
 
So without further ado, here’s your roadmap on how to use public relations to increase 
your company valuation. 
 
First things first. How can PR help increase valuation? 
 
Put yourself in the shoes of a potential investor. 
 
Their goal is to decide which company is worthy of allocating their money to. 
 
How do they decide? 
 
Pitch decks, yes. Talking to the founders, yes, Proof of product-market fit, yes. 
 
Let’s assume the majority of startups have all this. 
 
In the absence of information, how else can they decide between a few finalists who to 
choose? 
 
Well, as it often is with consumers, it comes down to social proof. 
 
Social proof is a signal that there is validation for your choice because of social 
acceptance. 
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In the world of PR, that social proof comes in the form of media coverage. 
 
All things being equal, which startup do you think will get the funding? 
 
The startup that has zero press, or the one that has logos of Techcrunch, Forbes and 
other well-known media properties? 
 
The answer is pretty obvious. 
 
Therefore, step one is: check the first page of Google for your brand name. 
 

 
 
After all, this is what a prospective investor will do. 
 
See what comes up. 
 
Are there any press articles written about you? 
 
Or is it all the usual empty results like social media accounts, or some directory? 
 
With PR, you can make sure the first page of Google has interviews, features, Q&As, 
media mentions and other press goodness to dazzle investors through social proof. 
 
But doesn’t that take time? 
 
Yes, which is why step 2 should be done right away: issue frequent press releases. 
 
Recently the press release has gotten a bad rap, with some good reason. 
 
That’s because SEO people have used and abused the press release in the mistaken 
notion that it can help with link building or other nonsense. 
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The press release is just a tool, nothing more, nothing less. 
 
Here, the tool is to provide regular official update that “things are happening”. 
 
Releases can be issued for anything that is material to the company: new clients, new 
investors, parterships, speaking opportunities, key executive hires. 
 
Since press releases that are issued on credible wire services (please, avoid the junky 
cheap ones) get automatically syndicated on sites such as Yahoo! Finance or 
Associated Press, they provide an official history of a company over time. 
 

 
 
How often? Don’t write a press release for the sake of writing one, but don’t go long 
periods of time without one. One every month or two is a good cadence to shoot for. 
 
Step 3: go to where your prospects are. 
 
Every startup wants to be on the cover of the New York Times or Wall Street Journal. 
 
Besides being highly unlikely, is that really where your prospects get their news from? 
 
If your company is in healthcare, or real estate, or logistics, or manufacturing, or retail, 
wouldn’t it stand to reason that the key decision makers and investors are instead 
reading trade publications? 
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A solid, well-researched interview featured in a trade publication can do wonders. 
 

 
 
Same with an industry podcast interview, versus say an appearance on Good Morning 
America.  
 
Quality over quantity, basically. 
 
Step 4: keep Crunchbase updated. 
 
Crunchbase is the de facto online repository of all startup companies, especially tech. 
 
Besides having information on fundraising, there’s a News and Events section. 
 
Get access to it, and always add any press release or media mention. 
 
Over time, you will have a big, beautiful list of news.  
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And don’t think that doesn’t matter to prospective investors. 
 
Step 5: add media outlet logos on homepage. 
 
Yes, it’s sometimes referred to as “logo porn” for a reason. 
 
But so many brands do it because it works. Again: social proof. 
 
“As Seen In…” can be one of the most powerful social proofs around. 
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It also goes without saying to add all the articles you’re getting on a “Press” page. 
 
Best to create separate pages, one for official press releases, the other for news 
coverage. 
 
Step 6: post all media coverage on social media accounts. 
 
You landed a coveted feature article in Venturebeat that did a solid job covering a key 
product launch. Congratulations! 
 
Now promote the heck out of it. 
 
Post it on all your company social media accounts: LinkedIn, Twitter, Facebook…in that 
order. 
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Then have all your employees Like the post and Reshare to maximize visibility.  
 
Especially when it comes to LinkedIn, you just never know which GP at a VC will see 
the article and fire off some emails to their underlings. 
 
Step 7: create a Wikipedia page (after getting 6 to 8 articles). 
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IMPORTANT: do not try and jump to this step without getting at least 6 to 8 unique 
media mentions. 
 
Don’t even think about it. 
 
Reason: Wikipedia is constantly being scoured by editors with too much time on their 
hands and a quick trigger finger. 
 
Should you dare to try and create a company page without the right amount of media 
coverage to cite, you’ll get hit with the Hammer faster than you can say “banned”. 
 
In this case, the hammer is being “flagged for deletion”. 
 
When it comes to Wikipedia, a few strikes and you are out. Bye bye. Kiss your dreams 
of a page goodnight forever. 
 
You cannot use press releases. 
 
You cannot use articles that are reprints of press releases. 
 
You cannot even use genuine media articles unless they establish “notability”. 
 
This topic is too complex for the limited space here, but just don’t do it. 
 
Seek an experienced Wikipedia consultant. 
 

 
 
Steps all done? 
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Congratulations, there’s almost no way your company’s valuation won’t go up. 
The best part is, all this can be done yourself. 
 
The better part of the bestest part (?) is, if you don’t have the time or energy to do it 
yourself, there are plenty of savvy PR agencies who specialize in this. 
 
Firecracker PR has been doing just this very thing for two decades. 
 
Remember that client I mentioned in the intro who raised $133m? Here’s the details: 
 
The client was a startup called Beyond Limits. They are an AI startup spun off from 
NASA's JPL. When they hired us, they had just closed their Series B for $20m. In the 
span of 3 years, we secured for them 152 pieces of media coverage in outlets such as 
Wall Street Journal, Financial Times, ZDNet, Forbes, Fortune, PCMAG and many 
others. In large part because of this, they closed a Series C for $133m in November of 
2020. 
 
Questions? Let’s talk. Contact us and let’s figure out a plan to help you get that sweet, 
sweet valuation: https://www.firecrackerpr.com/  
 
 
 


